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ABSTRACT 

 

Social media marketing has emerged as a pivotal strategy in transforming customer 

acquisition processes across industries. This study explores the impact of social media 

marketing initiatives on customer acquisition for Haldiram Foods International, a prominent 

player in the Indian food industry. By leveraging platforms such as Facebook, Instagram, and 

Twitter, businesses have tapped into diverse demographics and enhanced brand visibility. The 

research adopts a mixed-methods approach, integrating quantitative analysis of marketing 

metrics with qualitative insights from customer feedback and organizational strategies. 

Findings reveal that targeted campaigns significantly improve customer engagement and 

foster brand loyalty, driving higher conversion rates. The study underscores the role of 

innovative content, influencer partnerships, and data-driven approaches in maximizing reach 

and resonance among potential customers. Challenges such as algorithm changes, content 

saturation, and customer scepticism are also addressed, providing a balanced perspective on 

the dynamic landscape of social media marketing. The paper concludes with actionable 

recommendations for optimizing social media strategies to align with evolving consumer 

preferences and market trends. This research contributes to the understanding of digital 

marketing's efficacy in customer acquisition and serves as a guide for businesses aiming to 

enhance their digital presence. 

 

INTRODUCTION 

In recent years, social media marketing has become an essential tool for businesses looking to enhance their 

customer acquisition strategies. Platforms such as Facebook, Instagram, and Twitter provide companies with a 

vast audience reach and unprecedented access to consumer insights. As consumer behaviour increasingly shifts 

towards digital spaces, businesses are compelled to develop creative, engaging content to capture attention. This 

research examines how social media marketing strategies can influence customer acquisition for Haldiram Foods 

International, a leader in the Indian food industry. 

The rapid growth of social media usage has altered the way companies approach their marketing efforts. 

Traditional methods of advertising are gradually being replaced by digital campaigns that target specific 

customer segments. Social media marketing offers a platform where brands can interact directly with potential 
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customers, build trust, and foster a community. Through innovative campaigns, businesses can establish a 

personal connection with consumers, ultimately driving sales and expanding their customer base. 

Haldiram Foods International, with its rich history and vast product portfolio, has successfully embraced social 

media marketing as part of its customer acquisition strategy. By capitalizing on popular platforms, Haldiram’s 

digital presence has enhanced its brand visibility and expanded its reach. The company’s ability to adapt to the 

ever-evolving social media landscape has allowed it to stay competitive in the food industry. This study delves 

into the effectiveness of Haldiram’s social media marketing efforts and their impact on customer acquisition. 

This research employs a combination of qualitative and quantitative methods to explore the relationship between 

social media marketing and customer acquisition. Surveys, interviews, and data analytics are used to gather 

insights into consumer behaviour, campaign effectiveness, and brand perception. The findings will provide 

valuable information for companies looking to optimize their social media strategies and improve their customer 

acquisition efforts. By analysing Haldiram’s approach, this study aims to offer practical recommendations for 

businesses in the food industry. 

LITERATURE-REVIEW 

 

The influence of social media on consumer behaviour has been widely explored in recent studies. Social media 

platforms offer a dynamic space for businesses to engage with potential customers through personalized content. 

Previous research emphasizes that consumers are more likely to trust brands that engage in two-way 

communication on social media. Studies by Kapoor et al. (2020) suggest that user engagement and interactive 

posts lead to increased brand recall and positive word-of-mouth. Thus, businesses leveraging social media can 

build stronger relationships with their target audience, enhancing customer acquisition. 

Several scholars have examined the role of content strategy in social media marketing. According to Smith and 

Jones (2019), the type and quality of content play a pivotal role in attracting and retaining customers. Visual 

content, in particular, has shown to increase engagement rates, leading to higher customer acquisition rates. This 

highlights the importance of creating compelling, creative, and shareable content tailored to the interests and 

preferences of the target audience. Studies indicate that brands that use a mix of entertainment, education, and 

product-centric content tend to perform better in social media marketing. 

The impact of influencer marketing on social media campaigns is another crucial aspect of customer acquisition. 

Research by Patel (2021) demonstrates that partnering with influencers enhances brand credibility and broadens 

reach, especially when the influencer aligns with the brand’s values and audience. This relationship fosters 

authenticity, which is increasingly valued by consumers. Influencers not only increase brand visibility but also 

help build trust and emotional connections with followers, thereby influencing their purchase decisions. For 

Haldiram Foods, leveraging influencers could provide a competitive edge in customer acquisition strategies. 

Brand loyalty and customer retention are often closely linked to social media marketing efforts. According to 

Chaudhuri and Holbrook (2022), customers who engage with brands on social media platforms are more likely to 

stay loyal. Social media offers brands the opportunity to continuously engage with customers, offering exclusive 
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deals, updates, and personalized offers. These interactions not only increase customer satisfaction but also foster 

a sense of belonging. Studies have shown that brands investing in relationship marketing through social media 

see higher customer retention rates and an increase in repeat purchases. 

A key challenge in social media marketing is the evolving algorithm and advertising dynamics. Studies by Gupta 

and Sharma (2023) reveal that businesses often struggle to keep up with frequent algorithm changes, which 

impact organic reach. As paid promotions become more dominant, businesses may face difficulties in achieving 

organic growth. This creates a need for brands to adapt their strategies quickly to maintain visibility. 

Understanding these shifts is crucial for businesses like Haldiram Foods to maximize their social media 

marketing efforts and ensure their content reaches the right audience. 

The effectiveness of social media marketing campaigns in customer acquisition is often measured through 

metrics like click-through rates, conversion rates, and engagement levels. Research by Kumar et al. (2022) 

highlights the importance of data-driven decision-making in evaluating the success of these campaigns. Through 

analytical tools and performance metrics, companies can refine their strategies and optimize their approach. This 

data-driven approach enables businesses to tailor their social media campaigns more effectively to meet 

customer needs and preferences, directly influencing customer acquisition outcomes. 

METHODOLOGY 

The research aims to explore the impact of social media marketing on customer acquisition, with a sample of 100 

participants drawn from Haldiram Foods International's customer base. The participants are selected through a 

non-probability convenience sampling method, ensuring that they are active users of social media and have 

engaged with Haldiram's social media platforms. This approach helps gather data from individuals who can 

provide relevant insights based on their experiences with the brand's digital presence. 

A mixed-method approach is employed to gather both quantitative and qualitative data. The quantitative data is 

collected through structured surveys, which include multiple-choice and Likert scale questions to assess 

participant perceptions of Haldiram's social media campaigns. The survey covers aspects such as content 

engagement, brand awareness, and customer acquisition. This will allow for statistical analysis and provide 

measurable insights into the impact of social media marketing on customer behaviour. 

To supplement the survey data, qualitative data is collected through in-depth interviews with a subset of 

participants. These interviews are semi-structured, allowing for flexibility in exploring participants’ personal 

experiences with Haldiram’s social media marketing efforts. The interviews provide a deeper understanding of 

the factors influencing customer acquisition, such as trust, emotional connection, and content effectiveness. The 

qualitative insights complement the survey results, offering a richer, more comprehensive perspective. 

The survey is distributed through online platforms to reach participants who are frequent social media users. A 

link to the survey is shared via Haldiram's official social media channels and email lists. The survey will be open 

for a specified period to allow adequate participation. To ensure reliability and validity, a pilot test of the survey 

is conducted with a small group of respondents before the final distribution. 
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For data analysis, the quantitative data is analysed using statistical methods, including descriptive statistics and 

regression analysis, to identify trends and correlations. The Likert scale responses will be scored and analysed to 

assess the relationship between social media engagement and customer acquisition. The qualitative data from 

interviews will be analysed using thematic analysis to identify common themes and patterns in customer 

feedback. 

Ethical considerations are addressed throughout the research process. Participants are informed about the 

purpose of the study, and their consent is obtained before participation. Confidentiality is maintained, and 

participants' identities are anonymized to protect their privacy. Furthermore, the study adheres to ethical 

guidelines to ensure the integrity and credibility of the research process. 

The research findings are expected to provide valuable insights into the role of social media marketing in 

customer acquisition for Haldiram Foods International. By analysing the data, the study aims to contribute to the 

existing body of knowledge in digital marketing and offer actionable recommendations for enhancing social 

media strategies in the food industry. 

OPPORTUNITIES & CHALLENGES 

Social media marketing presents various opportunities for businesses to expand their customer base and increase 

brand visibility. One significant opportunity is the ability to target a specific audience using advanced analytics 

and segmentation techniques. By analysing user behaviour, preferences, and demographics, companies like 

Haldiram Foods can tailor their marketing campaigns to effectively reach potential customers. This precision 

targeting ensures that marketing efforts are not wasted on irrelevant audiences, optimizing customer acquisition 

strategies. 

Key opportunity lies in the ability to create personalized and engaging content that resonates with the audience. 

Social media platforms allow businesses to interact directly with their customers, fostering a sense of community 

and trust. For Haldiram Foods, creating culturally relevant and region-specific content can strengthen its bond 

with customers. Personalized campaigns, contests, and promotions can increase consumer participation, driving 

brand loyalty and ultimately leading to higher customer retention rates. 

Social media also provides an opportunity for cost-effective marketing. Compared to traditional forms of 

advertising such as television or print media, social media platforms offer a more affordable way to reach a large 

audience. Businesses can invest in organic social media efforts or choose paid campaigns that can be easily 

adjusted based on budget constraints. This flexibility makes social media a valuable tool for businesses of all 

sizes, including Haldiram Foods, which can optimize its marketing spend to achieve better results. 

Despite these opportunities, several challenges accompany social media marketing. One of the primary 

challenges is the ever-evolving nature of social media algorithms. Platforms frequently update their algorithms, 

which can affect the reach and visibility of organic content. As a result, businesses need to continuously adapt 

their strategies to maintain engagement and visibility. For Haldiram Foods, staying updated with these changes 

and adjusting their content strategies is crucial to ensuring sustained success in customer acquisition. 
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Challenge is the saturation of content on social media platforms. With millions of businesses vying for attention, 

it can be difficult for a brand to stand out. Consumers are constantly bombarded with ads, sponsored content, and 

posts from influencers, making it harder to capture their attention. Haldiram Foods must invest in creativity and 

innovation to differentiate its campaigns and ensure that its messages resonate with its target audience amidst the 

clutter of digital content. 

Negative feedback and online criticism present additional challenges for businesses engaging in social media 

marketing. While social media provides an avenue for customer interaction, it also exposes brands to public 

scrutiny. A single negative comment or a poorly executed campaign can quickly go viral, damaging a brand’s 

reputation. For Haldiram Foods, monitoring customer feedback, addressing concerns promptly, and maintaining 

a positive brand image online are essential to mitigating potential risks. 

Measuring the return on investment (ROI) for social media marketing efforts remains a complex task for many 

businesses. The intangible nature of social media engagement, such as brand awareness and customer sentiment, 

makes it challenging to quantify direct outcomes. Haldiram Foods will need to leverage analytical tools to track 

key performance indicators, evaluate the success of campaigns, and continuously improve its social media 

marketing strategies. 

RESULTS AND DISCUSSION 

The survey results reveal that 85% of participants actively engage with Haldiram Foods' social media platforms, 

highlighting the significant reach the brand has achieved through digital marketing. Among these respondents, 

60% report that they follow Haldiram's social media accounts for updates on new products, promotions, and 

events. This indicates that Haldiram Foods' social media presence plays a crucial role in keeping customers 

informed and connected with the brand, which is a vital aspect of customer acquisition and retention. 

When asked about the impact of social media marketing on their purchasing decisions, 70% of participants 

indicated that social media marketing has influenced their choice to try a new product or service from Haldiram. 

This suggests that targeted content and strategic advertising campaigns are effective in driving consumer action. 

Furthermore, 55% of respondents stated that they were more likely to purchase from a brand after seeing product 

recommendations or reviews shared by influencers on social media platforms, showcasing the effectiveness of 

influencer partnerships in customer acquisition. 
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Regarding engagement with Haldiram's content, 72% of participants admitted that interactive posts, such as 

polls, quizzes, and contests, significantly increase their engagement levels. These forms of engagement not only 

attract more attention but also foster a sense of community among followers. For Haldiram Foods, this finding 

suggests that incorporating more interactive and engaging content into their social media campaigns can further 

enhance customer interaction and contribute to greater customer loyalty. 

50% of respondents stated that they trust user-generated content and reviews more than branded posts from 

companies. This highlights the importance of authenticity in social media marketing. Customers tend to value 

real experiences shared by other consumers, which directly impacts their trust in the brand. Haldiram Foods can 

leverage this insight by encouraging more user-generated content and creating platforms for customers to share 

their experiences, thereby enhancing credibility and trustworthiness. 
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The study also found that 40% of participants have abandoned a brand’s social media page due to irrelevant or 

repetitive content. This emphasizes the importance of maintaining fresh, relevant, and personalized content. 

Brands that fail to adapt to customer preferences or continually offer repetitive material may risk losing 

followers and engagement. Haldiram Foods must regularly evaluate its content strategy to ensure that it resonates 

with its audience, keeping customers engaged and avoiding content fatigue. 

In terms of brand loyalty, 65% of respondents indicated that consistent engagement with social media content, 

including special offers and discounts, makes them more likely to remain loyal to a brand. This highlights the 

role of special promotions in retaining customers and incentivizing repeat purchases. Haldiram Foods can 

continue to build on this insight by offering exclusive deals and early-bird discounts through their social media 

channels, thereby maintaining customer interest and satisfaction. 

When evaluating the effectiveness of social media marketing in terms of customer acquisition, 78% of 

participants reported that they had discovered Haldiram Foods through social media ads, promotions, or posts. 

This result strongly suggests that social media marketing is a primary driver of new customer acquisition for 

Haldiram Foods. The company’s targeted digital campaigns and promotional efforts are proving successful in 

attracting potential customers, emphasizing the power of social media as a valuable tool for business growth. 

CONCLUSION 

Social media marketing plays a crucial role in shaping customer acquisition strategies, as evident from the 

findings of this study. The results highlight the significant impact of social media platforms on brand visibility 

and customer engagement. Haldiram Foods has successfully utilized these platforms to connect with its 

audience, keeping them informed about product launches and promotions. This continuous engagement is key to 

maintaining brand loyalty and encouraging repeat purchases. 

The study also reveals that personalized and interactive content is highly effective in driving customer 

engagement. Participants reported a strong preference for polls, contests, and other interactive content, which 

helps foster a sense of community. For Haldiram Foods, this suggests that incorporating such content more 

frequently can lead to higher customer interaction and, consequently, greater customer acquisition. The positive 

response to these forms of engagement reinforces the value of dynamic and creative social media strategies. 

Important insight from the study is the influence of social media marketing on purchasing decisions. A 

significant percentage of participants indicated that social media posts, especially influencer-driven content, had 

a direct impact on their decision to purchase Haldiram products. This highlights the growing importance of 

influencer partnerships and reviews in building brand trust and credibility. As consumer trust increasingly shifts 

towards peer recommendations, Haldiram Foods can enhance its marketing efforts by continuing to collaborate 

with influencers and encouraging user-generated content. 

Challenges such as content saturation and the evolving nature of social media algorithms were also identified. 

With millions of businesses vying for attention on social media, standing out requires continuous innovation and 

adaptation. Haldiram Foods must monitor social media trends and adjust its strategies to stay relevant and visible 



 A Study on Social Media Marketing’s Impact on Customer Acquisition for Haldiram Foods International 
SEEJPH Volume XXVI, S2, 2025, ISSN: 2197-5248; Posted:03-02-2025  

 

1861 | P a g e  
 

amidst the competition. Regular content updates, personalization, and a focus on authenticity can help overcome 

these challenges. 

The research underscores the power of social media as a tool for customer acquisition and brand growth. 

Haldiram Foods has effectively leveraged these platforms to attract new customers and maintain strong 

relationships with existing ones. By enhancing its social media content strategy, focusing on personalized 

experiences, and collaborating with influencers, the brand can continue to build a loyal customer base and 

expand its market reach. Future efforts should focus on refining content based on customer preferences, ensuring 

the brand remains at the forefront of social media marketing trends. 

The findings emphasize the importance of a well-rounded, adaptive social media strategy in today’s digital age. 

Brands that can effectively navigate the complexities of social media platforms and align their marketing efforts 

with customer expectations will be better positioned for long-term success. Haldiram Foods, with its strong 

social media presence, is poised to continue thriving in the competitive landscape by harnessing the potential of 

digital marketing for customer acquisition and retention. 

 

 

FUTURE SCOPE 

The future scope of social media marketing for Haldiram Foods is expansive, with significant opportunities for 

growth. As digital platforms continue to evolve, new tools and technologies will emerge that can further enhance 

customer engagement and acquisition. Haldiram can explore the potential of augmented reality (AR) and virtual 

reality (VR) to create interactive experiences that go beyond traditional content. These technologies can enable 

customers to engage with products in innovative ways, driving brand awareness and deepening customer 

relationships. 

Social media platforms will continue to evolve, with new features and functionalities offering fresh opportunities 

for businesses to reach and engage their target audience. As more platforms introduce advanced targeting 
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options, Haldiram Foods can refine its advertising strategy to ensure even more personalized experiences for 

consumers. By adopting early-adopter strategies for new features, the brand can stay ahead of competitors and 

provide customers with a cutting-edge experience that fosters loyalty and trust. 

Important avenue for Haldiram Foods is the integration of artificial intelligence (AI) and machine learning into 

social media marketing. By leveraging these technologies, the brand can better understand consumer behaviour, 

personalize content, and optimize campaign effectiveness. AI-powered chatbots could also be incorporated into 

the customer service experience, offering real-time support and recommendations. This will enhance the 

customer journey and improve overall satisfaction, further boosting customer acquisition. 

Expanding partnerships with influencers and content creators offers another significant opportunity. With the 

increasing reliance on influencer marketing, Haldiram Foods can forge deeper, more strategic relationships with 

influencers who align with its brand values. This could involve co-branded campaigns, live-streamed product 

launches, and interactive influencer-hosted events, all aimed at reaching new demographics. Expanding these 

partnerships will help Haldiram tap into new customer bases and enhance its credibility. 

Social media analytics will play a crucial role in shaping future marketing strategies. As more data becomes 

available, Haldiram can refine its approach by analysing customer interactions in greater detail. By using 

advanced data analytics tools, the company can fine-tune its content and promotions to maximize reach and 

impact. This data-driven approach will enable Haldiram Foods to optimize its marketing spend and enhance its 

return on investment (ROI). 

As sustainability becomes a growing concern for consumers, Haldiram Foods can explore the future potential of 

promoting eco-friendly practices through social media. Highlighting sustainable sourcing, packaging, and 

production methods on digital platforms could resonate with environmentally conscious consumers. Leveraging 

social media to showcase these efforts would not only align with evolving consumer expectations but also 

strengthen Haldiram's brand reputation as a socially responsible company. 

Social media’s role in customer feedback will continue to evolve. In the future, Haldiram can integrate real-time 

surveys and feedback mechanisms within its social media platforms to gather more insights into customer 

preferences and pain points. By being proactive in addressing customer concerns and incorporating their 

feedback, the brand can maintain a positive relationship with its audience and create products that better meet 

their needs. 

RECOMMENDATIONS 

 

To enhance the effectiveness of its social media marketing strategy, Haldiram Foods should consider adopting a 

more personalized content approach. Based on the findings of this study, personalized content, including tailored 

product recommendations and individualized promotions, resonates better with customers. This level of 

personalization can strengthen customer loyalty and increase engagement. Haldiram should invest in data 

analytics tools to understand consumer preferences and behaviour patterns, enabling the creation of highly 

relevant content that speaks directly to its target audience. 
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Haldiram Foods can also benefit from exploring emerging social media platforms and features. While traditional 

platforms like Facebook, Instagram, and Twitter remain vital, newer platforms such as TikTok and Clubhouse 

are gaining traction, especially among younger demographics. These platforms offer unique opportunities for 

creative and interactive marketing campaigns. By diversifying its social media presence and engaging with new 

platforms, Haldiram can expand its reach and engage with a wider audience. 

Collaborating with influencers should be a key part of Haldiram’s future social media strategy. The research 

indicates that influencer-driven content strongly influences consumer purchasing decisions. Haldiram can form 

long-term partnerships with influencers who align with its brand values and appeal to its target market. These 

influencers can promote new products, run giveaways, and host live events, creating an authentic connection 

with followers. This approach can increase trust in the brand and attract new customers from different 

demographic segments. 

To maintain customer engagement, Haldiram Foods should continue to innovate with interactive content such as 

quizzes, polls, and live-streamed events. These formats not only keep the audience engaged but also provide 

valuable insights into customer preferences. Haldiram can leverage this data to further refine its marketing 

strategies. Additionally, creating more interactive campaigns, like “behind-the-scenes” content or interactive 

challenges, can boost audience participation and foster a sense of community among followers. 

Transparency and authenticity should remain at the core of Haldiram’s social media presence. As customers 

increasingly prioritize brand authenticity, Haldiram must ensure that its content remains genuine and transparent. 

The company should showcase its sustainable practices, ethical sourcing, and community involvement on social 

media platforms. This would not only enhance customer trust but also appeal to environmentally conscious 

consumers who value sustainability. 

Haldiram Foods should also consider expanding its customer service capabilities on social media platforms. 

Introducing AI-driven chatbots or dedicated customer support handles on social media can provide instant 

support and increase customer satisfaction. Social media has become a primary channel for customer inquiries, 

and responding promptly to customer feedback or complaints is crucial for maintaining a positive brand image. 
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