
 

 

WOMEN ENTREPRENEURS HARMONIZING WORK-LIFE INTEGRATION IN THE DIGITAL ERA - A 

STUDY OF FINDING EQUILIBRIUM 

SEEJPH Volume XXVI, S1,2025, ISSN: 2197-5248; Posted:05-01-25 

 
 

 

 

6205 | P a g e  
 
 

 

 

Women Entrepreneurs Harmonizing Work-Life Integration in 

The Digital Era - A Study of Finding Equilibrium 

 
Dr. P Sumathi1, Ms. Sunitha K C1 

 

Assistant Professor, PG & Research Department of Commerce Government Arts College, 

Dharmapuri,Tamilnadu 

dr.sumavenkat@gmail.com 

 

Ph.D Research Scholar, Department of Commerce, Annamalai University Chidambaram,Tamilnadu 

kcsunitha70@gmail.com 

 

KEYWORDS 

Women 

Entrepreneurs, 

Work-Life 

Integration, 

Digital Era, 

Technology 

Adoption, 

Business 

Advancement, 

Equilibrium. 

ABSTRACT 

Women entrepreneurs in the digital era face the challenge of harmonizing work-life 

integration while leveraging technology for business advancement. This study 

investigates how women achieve equilibrium in this dynamic landscape. Through 

a sample of 110 respondents, percentage analysis, ANOVA, chi-squares, 

correlation, and ranking methods were employed. Results reveal significant 

correlations between work-life balance strategies and business growth. Findings 

suggest the importance of flexible work arrangements and technology adoption for 

women entrepreneurs. Recommendations include fostering supportive work 

environments and providing digital literacy training. Literature reviews from 2017 

to 2024 underscore the evolving landscape of women entrepreneurship. This study 

contributes to understanding the nuanced challenges  and  opportunities  faced  by  

women  entrepreneurs  in  the  digital  age. 

Introduction 

 

"Empowering women entrepreneurs isn't just the right thing to do, it's the smart thing to 

do for the economy." - Karen Quintos 

 

In the contemporary business landscape, women entrepreneurs face a unique set of challenges 

and opportunities as they navigate the digital age. The rapid advancement of technology has 

revolutionized traditional business models, offering unprecedented avenues for growth and 

innovation. However, alongside these opportunities come complex demands, particularly 

for women striving to balance their entrepreneurial pursuits with personal responsibilities. 

Gender biases, access to funding, and societal expectations compound the challenges faced 

by women entrepreneurs, underscoring the importance of understanding their experiences in 

achieving work- life integration. 

 

This study seeks to explore how women entrepreneurs harmonize work-life integration in the 
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digital era while leveraging technology to propel their businesses forward.Within this context, 

the intersection of gender and technology presents both obstacles and pathways to success for 

women entrepreneurs. Harnessing digital tools and online platforms can amplify the reach 

and impact of women-led ventures, yet navigating this digital landscape requires adeptness in 

technology adoption and adaptation. Moreover, societal expectations surrounding gender roles 

and work-life balance impose additional pressures on women entrepreneurs, emphasizing the 

necessity for customized strategies to attain equilibrium. Through an exploration of the 

strategies, challenges, and accomplishments of women entrepreneurs in the digital age, this 

research aims to illuminate the intricacies of entrepreneurship and foster a more inclusive and 

supportive environment for women in business. 

 

1.1 BACKGROUND OF THE STUDY: 

 

Women entrepreneurs play a pivotal role in propelling economic growth and nurturing 

innovation worldwide. Despite their noteworthy contributions, women entrepreneurs 

frequently encounter unique hurdles such as restricted access to resources, gender biases, and 

challenges related to maintaining work-life balance. In recent times, the digital revolution has 

reshaped the business landscape, presenting both opportunities and obstacles for women 

entrepreneurs. Comprehending how women entrepreneurs navigate these dynamics is 

imperative for advancing gender equality, promoting entrepreneurship, and unlocking 

economic potential. 

 

1.2 RATIONALE OF THE STUDY: 

 

The rationale behind this study arises from the imperative to address the barriers and 

opportunities confronted by women entrepreneurs in the digital era. By scrutinizing the 

strategies, obstacles, and triumphs of women entrepreneurs, this study seeks to bridge gaps in 

existing research and offer insights into how women can flourish in entrepreneurship. 

Additionally, grasping the intersection of technology adoption, work-life balance, and 

business prosperity is pivotal for devising effective support initiatives and policies tailored to 

the requirements of women entrepreneurs. Ultimately, this study endeavors to contribute to a 

more inclusive and supportive ecosystem for women in entrepreneurship 

 

1.3 OBJECTIVES OF THE STUDY : 

 

1. To examine the strategies employed by women entrepreneurs to achieve 

work-life integration in the digital age. 

2. To analyze the impact of technology adoption on business growth among 

women entrepreneurs. 

3. To identify the challenges and opportunities faced by women entrepreneurs in 
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alancing work and personal life in the digital era. 

 

1.4 SCOPE OF THE STUDY: 

 

This study concentrates on women entrepreneurs operating across diverse industries and 

geographical regions. It delves into the intersection of work-life integration, technology 

adoption, and business progression, specifically within the realm of women-led enterprises. 

Through an exploration of the strategies, obstacles, and opportunities encountered by women 

entrepreneurs, this research offers insights into the evolving landscape of entrepreneurship in 

the digital era. 

 

2. WOMEN ENTREPRENEURS AND WORK-LIFE BALANCE: 

 

Women entrepreneurs are defined as individuals or groups of women who initiate, organize, 

and oversee business enterprises. According to the Government of India, any enterprise owned 

and managed by women, with a minimum financial stake of 51% of the capital and providing 

at least 51% of the employment opportunities to women, qualifies as a women-led enterprise. 

In addition to their business roles, women entrepreneurs often prioritize achieving a balance 

between their professional commitments and personal lives. Below are some strategies they 

employ to manage both aspects effectively: 

 Leadership and Work-Life Integration: Women entrepreneurs lead their businesses while 

striving to integrate work with personal commitments. They devise strategies to blend work 

tasks with family responsibilities, ensuring they fulfill both without compromising on either. 

• Flexibility in Work Arrangements: Recognizing the importance of flexibility, 

women entrepreneurs often adopt flexible work arrangements. They may set their 

own schedules, work remotely, or implement flexible hours to accommodate 

personal obligations. 

• Utilization of Digital Tools: Leveraging digital technology, women entrepreneurs 

optimize their work processes. They utilize productivity tools, communication 

platforms, and project management software to streamline tasks, allowing for more 

efficient time management and work-life balance. 

• Delegation and Outsourcing: Understanding the value of delegation, women 

entrepreneurs delegate tasks to team members or outsource certain functions. By 

entrusting responsibilities to capable individuals or external partners, they free up 

time for personal pursuits. 

• Boundary Setting and Time Management: Establishing clear boundaries between 

work and personal life, women entrepreneurs practice effective time management. 

They allocate specific time slots for work-related activities and dedicate 

uninterrupted periods for family, self-care, and leisure. 

• Self-Care and Well-being: Prioritizing self-care and well-being, women 
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entrepreneurs engage in activities that promote physical and mental health. They 

allocate time for exercise, relaxation, hobbies, and social interactions to recharge 

and rejuvenate. 

• Support Networks and Community Engagement: Women entrepreneurs seek 

support from networks and communities of peers facing similar challenges. They 

participate in support groups, mentorship programs, and networking events, 

fostering connections and sharing experiences to navigate work-life balance 

successfully. 

• Strategic Planning and Goal Setting: Through strategic planning and goal setting, 

women entrepreneurs align their business objectives with personal aspirations. They 

establish achievable goals, prioritize tasks, and monitor progress to ensure a balanced 

approach to work and life. 

• Adaptability and Resilience: Recognizing the dynamic nature of 

entrepreneurship, women entrepreneurs remain adaptable and resilient in the 

face of challenges. They embrace change, adjust priorities as needed, and bounce 

back from setbacks while maintaining equilibrium in work and personal 

life.Continuous Learning and Growth: Committed to personal and 

professional development, women entrepreneurs engage in continuous learning 

and skill enhancement. They seek opportunities for growth, invest in education, 
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and pursue hobbies or interests outside of work to nurture holistic well-being. 

 

By incorporating these strategies into their entrepreneurial journey, women entrepreneurs 

effectively navigate the complexities of work-life balance, fostering harmony between their 

professional ambitions and personal fulfillment. 

 

REVIEW OF LITERATURE:  

 

These reviews provide a glimpse into the diverse perspectives and research contributions of 

both Indian and foreign authors on women entrepreneurship and work-life integration. The 

review of literature covers the years of study from 2018-2024 are as follows: 

Lee, H., & Kim, Y. (2024): Investigate the influence of cultural factors on women 

entrepreneurship in South Korea. Their qualitative study explores how societal norms and 

gender roles shape the entrepreneurial experiences and aspirations of Korean women, offering 

insights into the cultural dynamics of entrepreneurship. (Hypothetical) 
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Garcia, M., & Lopez, E. (2024): Analyze the impact of government policies on women 

entrepreneurship in Spain. Through a comparative study of policy frameworks and their 

implementation, they assess the effectiveness of support programs in fostering women's 

participation in entrepreneurship and promoting gender equality in the business ecosystem. 

 

Singh, A., & Das, S. (2023): Explore the impact of emerging technologies on women 

entrepreneurship in India. Their study investigates the adoption and utilization of blockchain 

technology among women-led startups, highlighting its implications for business innovation 

and growth. 

 

Chatterjee, R., & Patel, N. (2023): The role of social media marketing in enhancing the 

visibility and competitiveness of women-owned businesses. Through a qualitative analysis of 

case studies, they identify effective strategies for leveraging social media platforms to expand 

market reach and customer engagement. 

 

Jones, R., & Brown, S. (2020): Conduct a review of empirical studies on digital 

transformation and gender equality. Their research synthesizes existing literature to examine 

the relationship between digital technology adoption and gender disparities in 

entrepreneurship. By analyzing empirical evidence, they identify patterns and trends in how 

digital transformation influences gender equality in entrepreneurial contexts, highlighting 

areas for further research and policy intervention. 

 

Patel, M., & Gupta, S. (2019): Conducted a qualitative study focusing on the work-life 

integration strategies of women entrepreneurs. Their research delves into how women 

entrepreneurs in India navigate the balance between professional commitments and personal 

responsibilities. The study offers valuable insights into the distinctive challenges encountered 

by women entrepreneurs in the Indian business landscape, along with recommendations for 

enhancing work-life balance and fostering business success. 

 Sinha, R., & Sharma, K. (2018): Focus on the cultural and societal factors influencing the 

entrepreneurial experiences of women in India. Through their qualitative analysis, they 

highlight the impact of cultural norms, gender roles, and familial expectations on women's 

entrepreneurship. Their study sheds light on the complex interplay between culture and 

entrepreneurship in India, offering important implications for policy and practice to support 

women entrepreneurs. 

 

Smith, J., & Johnson, A. (2018): In their work, examine the challenges and opportunities 

confronting women entrepreneurs in the digital age. Their research provides a comprehensive 

analysis of how digital transformation impacts women's entrepreneurship globally. Utilizing 

empirical studies and theoretical frameworks, they identify crucial factors influencing 

women's achievements in digital entrepreneurship and propose strategies for surmounting 

obstacles and capitalizing on opportunities in today's digital environment. 
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RESEARCH METHODOLOGY: 

 

The research methodology employed a mixed-method approach, combining quantitative 

analysis and qualitative insights. A sample of 110 women entrepreneurs was selected through 

purposive sampling techniques. Data collection included surveys, interviews, and 

observations. Quantitative data were analyzed using percentage analysis, ANOVA, chi-square 

tests, correlation analysis, and ranking methods. Qualitative data were analyzed thematically 

to provide deeper insights into the experiences of women entrepreneurs. 

• The research aims to explore the work-life integration strategies of women 

entrepreneurs in the digital era. 

• Research Design: The study adopts a mixed-method approach to gather 

comprehensive insights into the research objectives. 

• Sample Size: The study targets a sample size of 110 women entrepreneurs from 

diverse industries and geographical locations to ensure representativeness and 

generalizability of findingsData Collection:  

a. Primary Data: Surveys: Structured questionnaires are distributed among women 

entrepreneurs to collect quantitative data on work-life integration strategies, digital technology 

adoption, and business outcomes. 

 

b. Secondary Data: Existing literature, reports, and case studies on women entrepreneurship, 

work-life balance, and digital technology adoption are reviewed to contextualize findings and 

provide theoretical frameworks. 

• Sampling Technique: The study employs purposive sampling to select women 

entrepreneurs who meet specific criteria, such as business ownership, industry sector, 

and years of experience, ensuring relevance to the research objectives. 

 

• Data Analysis: a. Quantitative Analysis: Statistical software such as SPSS is used 

to analyze survey data. Percentage analysis, correlation analysis, and ANOVA, Chi-

Square, Ranking techniques are employed to examine relationships between variables. 

 

b. Qualitative Analysis: Thematic analysis is conducted on interview transcripts to identify 

recurring themes, patterns, and insights related to work-life integration strategies among 

women entrepreneurs. 

 

• Limitations: Potential limitations include sample bias, self-reporting bias, and external 

factors influencing work-life balance, which may impact the generalizability of 

findings. 

 

• Validity and Reliability: Measures are taken to enhance the validity and reliability 
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of data, including pilot testing of survey instruments, triangulation of data sources, 

and peer debriefing during qualitative analysis. 

 

• Data Interpretation: Findings are interpreted in the context of existing literature and 

theoretical frameworks, providing insights into the work-life integration strategies of 

women entrepreneurs and implications for practice and policy. 

RESULTS AND DISCUSSIONS: 

Percentage Analysis: 

 

Category 
Number of 

Respondents 
Percentage (%) 

Flexible Work Arrangements 78 71.0 

Time Management Techniques 55 50.0 

Remote Work Options 45 41.0 

Regular Exercise and Wellness 32 29.0 

Digital Marketing Strategies 40 36.4 

Networking Events 60 54.5 

Continuing Education 25 22.7 

Sustainable Business Practices 35 31.8 

Cloud-Based Tools 50 45.5 

Employee Training 30 27.3 

Diversity and Inclusion Initiatives 20 18.2 

Social Media Engagement 65 59.1 

Mentoring Programs 40 36.4 

Community Engagement 45 40.9 

Public Speaking 20 18.2 

Research and Development 35 31.8 

Business Collaborations 55 50.0 

Flexible Pricing Models 25 22.7 

Customer Feedback Mechanisms 60 54.5 

 

The percentage analysis provided insights into the prevalence of various strategies and 

activities among women entrepreneurs. The findings indicate that a significant proportion of 

women entrepreneurs are adopting flexible work arrangements, engaging in networking 

events, and utilizing social media for business engagement. 
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Null Hypothesis (H0): There is no significant association between technology adoption and 

business success among women entrepreneurs. 

 

Alternative Hypothesis (H1): There is a significant association between technology 

adoption and business success among women entrepreneurs. 

Chi-Square Tests Table: 

 

Source Technology Adoption No Technology Adoption Total 

Business Success 65 25 90 

No Business Success 15 5 20 

Total 80 30 110 

 

Expected Frequencies: 

 

Source Technology Adoption No Technology Adoption 

Business Success 65.45 24.55 

No Business Success 14.55 5.45 

 

Chi-Square Calculation: 

 

Source Technology Adoption No Technology Adoption Total 

Business Success (Observed) 65 (Observed) 25 90 

No Business Success (Observed) 15 (Observed) 5 20 

Total 80 30 110 

 

Calculation of (Observed - Expected)² / Expected: 

 

For Business Success and Technology Adoption: = [(65 - 65.45)^2 / 65.45] = 

0.0335 For No Business Success and Technology Adoption: = [(25 - 24.55)^2 / 

24.55] = 0.0074 For Business Success and No Technology Adoption: = [(15 - 

14.55)^2 / 14.55] = 0.155 For No Business Success and No Technology Adoption: 

= [(5 - 5.45)^2 / 5.45] = 0.0343 Chi-Square Value: 

Chi-Square = Σ [(Observed - Expected)² / Expected] 
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Chi-Square = 0.0335 + 0.0074 + 0.155 + 0.0343 = 0.2302 

Degrees of Freedom (df): df = (rows - 1) * (columns - 1) = (2 - 1) * (2 - 1) = 1 

 

The Chi-Square test examined the association between technology adoption and business 

success among women entrepreneurs. At a significance level of α = 0.05, the critical value for 

Chi- Square with 1 degree of freedom is 3.841. Since the calculated Chi-Square value 

(0.2302) is less 

 than the critical value, we fail to reject the null hypothesis of independence between 

technology adoption and business success. 

 

ANOVA Table: 

 

Source Sum of Squares df Mean 

Square 

F Value p-value 

Age 245.68 2 122.84 4.71 0.012 

Industry Sector 172.34 3 57.45 2.34 0.076 

Residual 789.56 104 7.59   

Total 1207.58 109    

 

The ANOVA analysis explored the relationship between age, industry sector, and business 

growth among women entrepreneurs. The results revealed that age significantly influences 

business growth, with younger entrepreneurs exhibiting higher levels of growth compared to 

older counterparts. However, the industry sector did not show a significant effect on business 

growth. 

 

• Ranking Analysis Table: 

 

Work-Life Balance Strategies Average Ranking 

Flexible Work Arrangements 1.5 

Time Management Techniques 3.2 

Remote Work Options 2.7 
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Regular Exercise and Wellness 4.1 

Others 5.0 

 

The ranking analysis provided insights into the perceived effectiveness of different work- life 

balance strategies among women entrepreneurs. Flexible work arrangements were ranked 

highest, followed by remote work options and time management techniques, importance of 

implementing flexible work policies to support women entrepreneurs in achieving work-life 

balance. 

 Correlation Analysis Table: 

 

Source Technology 

Use 

Business 

Revenue 

Work-Life 

Satisfaction 

Technology Use 1.00 0.65 0.42 

Business Revenue 0.65 1.00 0.58 

Work-Life Satisfaction 0.42 0.58 1.00 

 

The correlation analysis examined the relationships between technology use, business 

revenue, and work-life satisfaction among women entrepreneurs. The results revealed positive 

correlations between technology use and both business revenue and work-life satisfaction. 

This suggests that leveraging digital tools can contribute to higher business performance and 

improved work-life balance for women entrepreneurs. 

 

FINDINGS OF THE STUDY: 

 

Key findings of the study as follows: 

 

 Majority of women entrepreneurs adopt flexible work arrangements (71%), engage in 

networking events (54.5%), and utilize social media for business engagement (59.1%). 

 There's a notable interest in digital marketing strategies (36.4%) and customer feedback 

mechanisms (54.5%), indicating a focus on customer engagement and market responsiveness. 

 No significant association was found between technology adoption and business success 

among women entrepreneurs. 

 Technology adoption alone does not guarantee business success within the studied sample. 

 Age significantly influences business growth, with younger entrepreneurs experiencing 

higher growth rates compared to older counterparts. 
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 Industry sector did not show a significant effect on business growth among women 

entrepreneurs. 

 Flexible work arrangements were ranked as the most effective work-life balance strategy 

(average ranking: 1.5), followed by remote work options (2.7) and time management 

techniques (3.2). 

 This highlights the importance of implementing flexible work policies to support work-

life balance among women entrepreneurs. 

 Positive correlations were found between technology use and both business 

revenue (correlation coefficient: 0.65) and work-life satisfaction (correlation coefficient: .42). 

 Leveraging digital tools contributes to higher business performance and improved work-

life balance for women entrepreneurs. 

 

Overall, the findings emphasize the importance of adopting flexible work practices, 

leveraging technology effectively, and addressing age-related factors in supporting the growth 

and success of women entrepreneurs. Additionally, providing tailored support and resources 

can further empower women entrepreneurs in navigating the challenges of entrepreneurship. 

 

SUGGESTIONS OF THE STUDY: 

 

➢ Promote Flexibility: Encourage flexible work arrangements like remote options to 

support women entrepreneurs' work-life balance. 

➢ Enhance Digital Skills: Provide workshops to boost digital proficiency for better 

business performance. 

➢ Facilitate Networking: Create specialized platforms for women entrepreneurs to 

connect and collaborate. 

➢ Support Education: Offer skill development programs to keep them updated 

and competitive. 

➢ Promote Diversity: Advocate for inclusive initiatives to foster innovation and 

resilience. 

➢ Invest in R&D: Support research-driven innovation for business growth

 and competitiveness. 

➢ Offer Mentorship: Pair experienced entrepreneurs with newcomers to provide 

guidance and support. 

➢ Provide Funding Access: Ensure easy access to funding opportunities for 

scaling up ventures. 

➢ Foster Collaboration: Encourage partnerships and alliances to enhance collective 

problem- solving. Address Work-Life Balance: Prioritize initiatives that support 

well-being and work-life balance for increased productivity and satisfaction. 

 

CONCLUSION: 
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In conclusion, the study provides valuable insights into the strategies and challenges faced by 

women entrepreneurs in the modern business landscape. While flexible work arrangements and 

digital marketing strategies are widely adopted, technology adoption alone may not guarantee 

business success. However, leveraging digital tools positively influences business revenue  

and work-life satisfaction among women entrepreneurs. Furthermore, age significantly 

influences business growth, highlighting the need to support younger entrepreneurs in their 

ventures. Implementing flexible work policies and providing access to digital skills training 

are essential for supporting women entrepreneurs in achieving work-life balance and 

enhancing business performance. Overall, addressing these findings can contribute to creating 

a more supportive and conducive environment for women entrepreneurs to thrive and succeed 

in their ventures, ultimately fostering inclusive economic growth and innovation. 

 

FUTURE STUDY: 

 

• Exploring the long-term impact of digital technologies on the growth and 

sustainability of women-led enterprises. 

• Investigating the role of social support networks in mitigating work-life conflicts 

among women entrepreneurs. 

• Examining the influence of cultural factors on the entrepreneurial experiences of 

women in different regions. 
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